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TOWN OF PERTH 

Survey Results 



SURVEY OVERVIEW

In April 2021, the Town of Perth distributed a community online survey asking residents 
to reflect upon the brand of Perth, including unique attributes and what motivates them 
to call this place home. A total of 597 respondents offered an insightful array of written 
feedback. The following document is a summary of those findings.

The insights from the community online survey were paired together with the feedback 
received during the stakeholder facilitated sessions and offered 1dea well-rounded input 
to inspire from in the creation of the new logo concepts.



Nearly 40% of respondents identified  
Perth as a beautiful, peaceful and  
friendly place to live.

 
25% of survey respondents live here 
because they grew up here.

 
History and heritage was also a top answer 
from respondents (16% of all answers).
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RESULTS 
SUMMARY

The greatest percentage of respondents 

were in the 45 - 64 year old age bracket 

with just over 73% of respondents no 

longer having children under the age of 

18 living at home. 58% of respondents 

live outside the town itself.

Residents of Perth identified 3 key 

reasons for living here: 



When asked how they would describe the area,  
the following responses were provided:

Beautiful and picturesque 
area was the response for 

48% of people.

13% described Perth as a quaint 
town. 

The historic, old-world feel was 
mentioned by 30% of people.

6% stated that they would 
describe it as a culturally 
vibrant and artsy area. 

21% of people mentioned 
that the people in Perth were 

welcoming and inviting. 

2% of people would describe it  
as trendy, progressive  

and charismatic. 



We believe this branding 

exercise will help to better 

define the community’s profile 

in a way that makes it more 

clear to both residents and 

non-residents alike.

When tasked with defining 

what makes Perth different 

from other areas, there were 

three top responses.

Preservation of architecture and heritage 
feel was mentioned by 45% of respondents.

90% of businesses were locally-owned 
and not associated with large corporations 
(mentioned 19% of the time).

The abundance of rivers and parks  
were mentioned by 18% of respondents.
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Lastly, when asked what their favourite 

thing about Perth was, there were 

three primary responses.

People, and a sense of community 
was mentioned most often with 27% 
of people indicating this.

Easy access to amenities within 
walking-distance was highlighted by 
15% of respondents.

The charming nature of the river 
running through town was indicated 
by 11% of the people who completed 
the survey.
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SUMMARY OF SURVEY RESPONSES



26.75%

73.36%

1.17%

Yes

No

Prefer not  
to say

1)   INDICATE YOUR  
AGE RANGE.

2)   DO YOU HAVE ANY KIDS 
UNDER THE AGE OF 18 
STILL LIVING AT HOME?

0.7%

3.2%

32%

37.7%

26.5%

1.68%

Under 18  

18– 24

25–44

45–64

65+

Prefer not to say

18-24 

Yes 

No 

25-44 

45-64

65+



3) WHERE DO YOU LIVE? (i.e. where do you pay your property taxes?)

Drummond/
North Elmsley

Tay Valley

Lanark

Smiths  
Falls

Other

Town of Perth

42.2%

23%

14.4%

5.4%

1.8%

13.2%

Town of Perth

Drummond/North Elmsley 

Tay Valley Township

Lanark Highlands

Smiths Falls

Other



4) WHERE DO YOU WORK?

Other

Town of Perth

35.2%

4.4%

2%

1.8%

4.4%

52.3%

Town of Perth

Drummond/North Elmsley 

Tay Valley Township

Lanark Highlands

Smiths Falls

Other



5) WHY DO YOU CHOOSE TO LIVE IN THE TOWN OF PERTH?

Beautiful, peaceful, friendly small town with complete services

Born here or have family here

Heritage is defining

Perfect place to raise children/retire with its parks, schools, facilities

Large protected park areas and great green spaces and highly walkable

The priority on the arts and opportunities to pursue theatre, music and art

DIRECT DATA – (148) Born here or have family here  |  (131)  Beautiful, peaceful small town  |  (64) The small town charm and the friendly, helpful people  |  (58) The historic setting 
(28) Perth becomes your history, you always come back  |  (27) Large protected Park areas and great green spaces  |  (27) The priority on the arts and opportunities to pursue theatre, 
music, art etc.  |  (26) The complete services with a country feel  |  (25) Perfect place to raise children with its parks, schools, recreational facilities  |  (17) Because it is the best of any 
world  |  (15) The walking distance to everything  |  (15) There is beautiful nature everywhere  |  (13) It is well serviced  |  (13) The great medical facilities and services for seniors 
(8) The small, beautiful, heritage vibe  |  (7) It is the ideal small town offering everything you need and want  |  (5) The strong, caring community  |  (4)The upbeat vibe  |  (3) Perth has 
balance- small enough to be friendly and big enough to flourish

CONSOLIDATED SUMMARY 

241
148
94
60
57
27



6) HOW WOULD YOU DESCRIBE PERTH TO 
OTHERS WHO DON’T KNOW THE TOWN?

Beautiful

Historic

Welcoming

Quaint

Culturally Vibrant

Trendy

Walkable

CONSOLIDATED SUMMARY 

275
169
120

74

33
12

6

DIRECT DATA – (247) Beautiful  |  (162)  Historic  |  (90)  Welcoming/Inviting  |  (74)  Quaint  |  (30)  Charming  |  (23)  Culturally Vibrant  |  (17)  Picturesque 
(7)  Old World Vibrant  |  (6)  Artsy  |  (6)  Walkable  |  (5)  Tranquil  |  (4)  Artistic & Activist  | (4)  Idyllic  | (4)  Pleasantly Progressive  |  (3)  Trendy 
(3)  Hidden Gem  |  (3)  Dynamic  |   (2)  Stunning  |  (2)  Enchanting  |  (2)  Charismatic  |  (2)  Diverse  |  (2)  Slice of Heaven  |  (2) Unforgettable  |  (1) Chic  



7) WHAT THINGS MAKE PERTH DIFFERENT THAN ANY 
OTHER SIMILARLY-SIZED COMMUNITIES IN ONTARIO?

DIRECT DATA – (84) River running through town with lovely parks  |  (75) 90% of our businesses are locally owned and not corporations 
(55) The preservation of our architecture  |  (50) Physical and well maintained beauty of the town  |  (48) The heritage feel in everything – no bright 
flashing signs  |  (37) Just how clean our town is  |  (26) Festivals & Activities  |  (25) Thriving and varied art scene including theatre, music, crafts 
and festivals  |  (22) No big box stores like Walmart or Costco unlike Smiths Falls and Carleton Place  |  (20) Community spirit and the people 
(16) Close proximity to Ottawa and Kingston while staying away from becoming a bedroom community  |  (15) Its heritage feel without being old

The preservation of our architecture

90% of our businesses are locally owned and not corporations

River running through town with lovely parks

Festivals and activities

Community spirit and the people

Close proximity to Ottawa and Kingston

The Scottish Roots are celebrated

CONSOLIDATED SUMMARY 

254
107
102

61
24
19
8



8) WHAT IS YOUR FAVOURITE THING ABOUT LIVING IN PERTH?

DIRECT DATA – (142) The People – kind, helpful, friendly and proud  |  (81) Everything is within a walking distance and it’s a beautiful walk  |  (60) Charming with the River running 
through it  |  (46) Restaurants and stores  |  (35) Its belief in its heritage and the commitment in showcasing it  |  (20) Perth – the Ideal small town  |  (14) Perth Offers Everything  |  (13) 
Culture and Arts  |  (7) Complete Services with a Great Country Feel  |  (5) It has a Sense of Permanence – Once here you don’t want to leave or you always come back  |  (4) Keeps its 
heritage alive while staying current  (4) It’s a Goldilocks Town – Not too big but not too small; Not too urban but not too rural, not too rich but not too poor! Just right – Aged to Perfection  

The people – kind, helpful, friendly and proud

Everything is within a walking distance

Restaurants and stores/Perth offers everything

Charming with the River running through it

Its belief in its heritage and the commitment in showcasing it

Perth – the ideal small town/Not too big but not too small

Culture and arts

CONSOLIDATED SUMMARY 

147
83
67
60
41
26
13



9) IN YOUR OPINION, WHAT IS PERTH BEST KNOWN FOR?

DIRECT DATA – (186) Bar none – its heritage is defining  |  (102) STEWART PARK in all its glory  |  (70) The exciting and varied festivals and events  |  (57) Amazing small,  
specialty shops  |  (52) The BEAUTY and CHARM of Perth  |  (39) Mammoth Cheese, Big Ben, Last Duel Park, Maple Syrup, Golf courses  |  (32) Retirement Community  |  (32) The 
unique and awesome restaurants  |  (29) The Vibrant downtown core  |  (26) The PEOPLE and their PRIDE – the helpfulness, friendliness. This was the second most strength in the 
surveys  |  (22) The Tay River meandering through town and the many bridges showcasing the canal  |  (10) Thriving, vibrant arts & theatre community

Heritage is defining

The walkability and parks

Amazing small, specialty shops, restaurants, vibrant downtown core

Varied festivals and events

The beauty and charm

Notable landmarks

Retirement community

The people

Thriving, vibrant arts & theatre community

CONSOLIDATED SUMMARY 

186
139
120

70
52
39

32

26

10



63.65%

28.48%

5.19%

2.68%

Very Important  

Somewhat Important

Not Important 

 Undecided

Somewhat Important

Not Important

Undecided

Very Important

10) HOW IMPORTANT IS PERTH’S HISTORY TO 
THE STORY OF PERTH TODAY?



46.56%

47.02%

3.44%

2.98%

Very Prominent

Somewhat Prominent

Not Prominent

Undecided

Somewhat 
Prominent

Not 
Prominent

Undecided

Very 
Prominent

11) HOW PROMINENT DO YOU BELIEVE THE WORD “HERITAGE” 
SHOULD BE IN THE TOWN OF PERTH BRANDING?



56 comments as to why  
rebranding was needed.

 
5 comments as to why a firm from  
outside Perth was contracted.

 
2 comments about the sensitivity  
of rebranding during Covid.

1)

2)

3)

RESIDENT 
APPREHENSIONS. 

Of the 597 respondents, 63 presented 

concern and questioned the need for 

a new community logo and brand. 

Comments are broken down to the 

following categories of feedback:


